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DISCLAIMER





The foundation

1963 Ferruccio 
Lamborghini 

ultimate production sports car



1963-1990

The creation of Lamborghini Brand
A Brand shaped on iconic models

MIURA ESPADA COUNTACH LM002



1990-2000

Brand development
From a great name to a real Luxury Brand

2001-2013



Brand development
Relevant for a wider audience with a strong forward looking attitude

EMPOWERING INSPIRATION

2014-2020 2021-2030

DRIVING HUMANS BEYOND



Lamborghini today
A solid company covering the full automotive value chain



Product strategy
Two different approaches, same DNA

S U P E R S P O R T S C A R  M O D E L S V E R S A T I L I T Y  M O D E L S

+

+

+

+

+

PIONEERING NEW NICHESA PURE ITALIAN DREAMCAR



An offer to satisfy a wide range of customer’s needs
Maximizing the offer in line with Brand DNA

TRACK MODELS



Product Portfolio development
An extended derivatives strategy to optimize lifecycle management

OPEN FUN TO DRIVE
FUN TO DRIVE

OPEN
SPORT

SPORT
OPEN

TRACK ORIENTED

HURACÁN SPYDER RWD SPYDERRWD PERFORMANTE
SPYDER

PERFORMANTE STO

AVENTADOR ROADSTER SVJ ROADSTERSVJ



Few off
Limited run initiatives to boost Brand and Profitability

REVENTÓN SIÁN COUNTACHCENTENARIOVENENOSESTO ELEMENTO



Industrial footprint
A significant site extension to support the growth

1963
10,000 M2

2015
80,000 M2

2020
160,000 M2



People & Organization
Headcount evolution



AMERICA APACEMEA

Regional footprint
An optimal coverage of the market demand

3 REGIONS - 51 MARKETS - 168 DEALERS



Sales Results
Consistent growth driven mainly by the success of new models



Direzione Cor Tauri
A strong commitment started long ago

▪

▪

▪

▪

▪

▪

▪

TECHNOLOGY TO BOOST PERFORMANCE
DRIVE BETTER AND FASTER







€





€







New brand positioning | A strong forward-looking attitude 
The brand ID-card

BRAVE

DRIVING 
HUMANS
BEYOND

VISION

MISSION

BEING THE LEADER OF 
THE ‘UNEXPECTED’

TURNING OUR VISIONARY IDEAS 
INTO STUNNING CREATIONS



Lamborghini today | Brand Strength
Lamborghini is well positioned in terms of Brand Strength among the automotive 
sector

Industry average**

*   Best Global Brands 2020 automotive sector average

** Measured against entire industry, beyond Best Global Brands brand pool

BGB 2020 automotive*

50

69



Lamborghini shows strong affinity with new generations
Leading position in communication touchpoints 

CHANNELS
LUXURY AUTOMOTIVE 
INDUSTRY R

FOLLOWER

1st

1st

1st

1st

4th

2nd

LAMBORGHINI ESSENZA
SCV12 CHALLENGE 2021

LAMBORGHINI OPEN 
2021

THE REAL RACE 2020



Lamborghini customer
Design and performance as main reasons to buy

B O U G H T  F O R : B O U G H T  F O R : B O U G H T  F O R :

AVENTADOR HURACÁN URUS

A G E A G E A G E



Luxury super sportscar customers’ trends
Be part of an exclusive Club

EVENTSCUSTOMIZATION "FEEL LIKE A PILOT"



A holistic approach to the customer
Not just a car but a complete entertainment platform

PRODUCT DEALER NETWORK CUSTOMER EXPERIENCE



AVENTADOR

Product line up
A complete product offer composed by 3 product lines 
(2 super sportscars & 1 super SUV)

HURACÁN URUS



Aventador
The power of V12: a unique product proposition in the market

AVENTADOR S AVENTADOR SVJ AVENTADOR ULTIMAE



Huracán
A complete family that addresses a wide range of customers’ needs

Performance   

Huracán EVO / EVO Spyder

Huracán EVO RWD 
/ EVO RWD Spyder

Huracán STO

Fu
n

 t
o
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ve



Urus
The pioneer of a new Luxury Segment: the first Super SUV

>80%
OF CUSTOMERS 

ARE NEW TO 
LAMBORGHINI 

BRAND*



SSUV Segment
A fast growing segment supply-induced

20152014 20202016 2017 2018 2019 2021 2022 2023 2024 2025

SUPER SPORT UTILITY VEHICLE SEGMENT

Urus
introduction



Waiting Time
Average waiting time of 1 year

1 year

AVENTADOR

HURACÁN

URUS
1 year



Customization Program
Ad Personam: a complete customization program

AD PERSONAM STUDIO

LOUNGES

DEALERS

MULTIPLE TOUCHPOINTS

AD PERSONAM
ESSENTIAL

OPTIONAL

ONE OFF

AD PERSONAM

INCREMENTAL PERSONALIZATION LEVELS



Customization Business
A consistent growth based on a wider offer to match customers’ expectations



Spare Parts & Accessories Business
Solid parts’ growth with expansion of accessory range offer



Brand Extension
Brand strength sustains continuous growth



Dealer network business model
A solid and profitable dealer network



New Dealer Operating Standards
Ensure the best Lamborghini Brand experience to our customer



Training Academy Qualification strategy
Dealer staff: an extensive program to guarantee the right level of competence 

Certification program on 3 levels 

1.900 dealer staff

Training offer evolution
avg. 3.500 
+55%



Overall customer satisfaction with Dealer network
Lamborghini rank 1st among Luxury and Top-End Premium brands



Customer Experience
A physical approach…

FACTORY DEALER

ON THE ROAD ON TRACK



…and a Digital Experience
Unica App: the Lamborghini World in one place at a fingertip

CONNECTED 
TELEMETRY

CAR CONFIGURATOR integrated 
with corporate CRM

SERVICE HISTORY and 
BOOKING integrated 
with corporate CRM

CAR CONNECTIVITY 

NEW MODELS 
PREVIEW

LAMBORGHINI 
EVENTS DIGITAL 

PASS

Connected 
Services Shop

Car picture in 
production phase > 14.000 

registered 
customers

Trip 
recording





Our Challenges
Two main challenges to reach Regulations Limits

US Federal Tier 3 relevant emissions limit



Our Way
The Sportiness of the Future

Drive 
BETTER 

and 
FASTER

› HIGHER PERFORMANCE

› EXCITEMENT & FUN

› TECHNOLOGY AS A BOOSTER

› ASTONISHING DIGITAL SOLUTIONS

F U T U R E  S P O R T I N E S S



Technical Manifesto
Feel like a pilot

Best performances and 
easiness to be fast

Vmax, acceleration, 
power

Smart aerodynamic 
efficiency

Harshness (sound, 
vibrations, contact 

with the road)

Weight as a 
priority

Performance 
consistency

Braking as a 
pleasure



Direzione Cor Tauri
Taking the best of two worlds

› LIGHTWEIGHT MATERIALS

› ENHANCEMENT OF VEHICLE DYNAMICS

› MORE POWER & TORQUE 

› LESS CO2 & EMISSION 

› EVOLVED CONNECTIVITY

I N T E R N A L  C O M B U S T I O N  E N G I N E E L E C T R I F I C A T I O N



P O W E R T R A I N  A N D  
E L E C T R I F I C A T I O N  C O M P E T E N C E  

H V  A N C I L L A R I E S P O R T F O L I O  F R O M  
A U D I  G R O U P  

Powertrain Distinctiveness 
In the heart of the “Motor Valley”

▪

▪

▪

▪

NEW CONCEPTS 

FREEDOM TO BE UNIQUE

RESOURCES WHERE REALLY MATTERS



Energy Storage Distinctiveness
Super capacitors

3  T I M E S  H I G H E R  P O W E R  D E N S I T Y  
C O M P A R E D  W I T H  C O N V E N T I O N A L  

L I - I O N  B A T T E R Y



Drive Better and Faster 
To instill Lamborghini’s DNA

F U N  T O  D R I V E D E S I G N  L A N G U A G E



Lightweight Material Distinctiveness
Composite materials: a story of success

WEIGHT
REDUCTION STIFFNESS TO 

WEIGHT RATIO

VERSATILITY

ADDED VALUE FOR CUSTOMER



Digital Distinctiveness 
Evolving Connectivity and HMI

PLATFORMS SHARED WITHIN DIGITAL ECOSYSTEM OF THE GROUP





http://www.audi.de/wltp

